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We are a national magazine with a readership of over 100,000 women of all
races, cultures and backgrounds. The mission is to provide leadership and executive
development to support a diverse population of women in achieving their career and
business goals.

Each issue is brimming with insights from women business leaders and other
experts who speak from real world experience, offering sage advice, information, and
inspiration. Our readers find tips covering:
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iversity Woman magazine would like to present to your organization diversity
partnership opportunities for the 2014 calendar year.

Diversity Woman is the only magazine on the market that is structured exclusively to
help smart, savvy women of all races, cultures, and backgrounds achieve these goals
and that serves as a forum to connect accomplished women directly with other women
in leadership roles.
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Leadership and Executive Development
Business Development
Business Etiquette
Financial Planning & Money Management
Workplace Trends & Politics
Mentorship and Coaching
Technology Trends
Health and Wellness
Lifestyle and Travel
Plus…Profiles of Successful Women Executives and Entrepreneurs

Diversity Woman is designed to educate diverse and multicultural women leaders and
facilitate their continued success through solution-based editorial, web site products
and services, special events, sponsorships and conferences.
Each year, Diversity Woman hosts several conferences and networking events. These
programs provide a forum for our readers to meet, to share strategies and war stories
from diversity’s front lines and to learn from industry experts and diversity thought
leaders. And they provide a wonderful opportunity for our sponsors to have face-toface contact with a large audience of prospects all in one place, at one time.
Sheila A. Robinson, an African-American female, is the founder and publisher of the
magazine that launched in the fall of 2005 as a regional publication. An overwhelming
response from women leaders of all races and backgrounds nationwide led to the
national spin-off in April 2008.
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Who Is the Diversity Woman?
She is a leader of any race and background, seeking to make a difference in her
organization, community and world. She is strong, influential and passionate about
success. While she is seeking resources and tools to achieve life goals, she is willing
to mentor others to do the same. She seeks a level playing field for herself and for all
women.

Why Diversity Woman?
We need more diverse and multicultural women in leadership and executive roles.
When 400 Human Resources executives from 24 countries were asked how women
and minorities were doing at their companies, the results were “interesting and
alarming”.
% Just 20% of their “C-suite” members (chairmen, CEO and executive teams) are
female, but nearly 1/2 of the 400 respondents said there are no females in their
C-suites!
% Approximately 20% of C-suite members are of a different nationality than the
country in which they are based.
% Less than 10% of C-suite members are of an ethnic minority.
If the goal is for the workplace – including the C-suite – to mirror the larger society,
then there is work to be done.
Diversity Woman Magazine is a catalyst for supporting this change and furthering
the cause of diversity.
Companies that hire women and diverse executives have a competitive edge and will
be more connected to the rapidly changing global marketplace and better able to
compete and to win in an increasingly competitive and diverse global market.

Benefits of Partnership
There are many ways that your organization would benefit by partnering with Diversity
Woman.
t'JSTU CFDBVTFPGZPVSDPNQBOZTDPNNJUNFOUUPGVSUIFSJOHBOETVQQPSUJOHUIF
workplace diversity movement, developing a partnership with us would be a natural
extension of one of your core missions and corporate culture beliefs.
t4FDPOE BOBMMJBODFXJUIDiversity Woman would help your recruitment efforts by
giving you a great vehicle for your marketing message through advertising, sponsorship
and more.
tͳJSE ZPVXPVMEIFMQUPBDIJFWFZPVSSFUFOUJPOHPBMTCZHJWJOHZPVSGFNBMFTUBĉBDDFTT
to the magazine.
t'PVSUI ZPVXPVMEFYUFOEZPVSFEVDBUJPOBOEUSBJOJOHNJTTJPO
t'JGUI PVSFEJUPSJBMQIJMPTPQIZNJSSPSTZPVSDPSFCFMJFGT
t4JYUI ZPVXPVMEHBJOHSFBUHPPEXJMMJOUIFCVTJOFTTDPNNVOJUZXIJMFHFOFSBUJOHOFXT
for your ongoing public relations program regarding your commitment to diversity
both within your company and in the larger community.
Our readers are successful, diverse and multicultural women who are your customers,
staff members, and/or neighbors…and you can support them by supporting Diversity
Woman!
Diversity Woman
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thoroughly unstoppable. Meet
our favorite agents of change.

T

by Jenny Mero
he results of the 2012
presidential election
confirmed what most of
us have known all along:
increasingly, in the United
States, minorities and
women are a powerful
bunch. Not only do we make up a significant voting bloc, but we hold untold billions in purchasing power and are quickly
rising up the corporate leadership ladder.
In this issue, Diversity Woman honors
those who are leading the charge:
the diversity champions.

Editorial Calendar

These 50 executive diversity leaders
have pushed to make their companies
more inclusive, diverse, and equitable.
They have also taken the gospel of diversity and inclusion on the road. Recognized
leaders in their fields, they are always
eager to speak at conferences and share
their knowledge and experiences.
In the process, they are transforming
the workplace, making it look more and
more like the true face of the United
States—diverse, motivated, and willing
to learn, adapt, and grow.
In the pages that follow, meet 50
people who inspire us, empower us, challenge us, and are working hard to bring
greater equality, dignity, and respect to
their organizations.
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DR. MAYA ANGELOU
by Sheila Robinson & Edmund R. Schubert
Photo by Brian Lanker

D

r. Maya Angelou lives in Winston-Salem, North
Carolina, in a sunny yellow house that is as colorful on the
inside as it is on the outside, much like the woman herself.
Paintings and flowers and more than 5,000 books fill her
home—and her mind, too. When presented with flowers upon
our arrival, she immediately recognizes and names the variety,
an obscure blossom native to South Africa. Her expansive intellect has room for a lot more than botany. When she
quotes Shakespeare, she doesn’t just recite a line or
two; she recites half the sonnet. Her journey thus far
has covered more than eight decades, but the years
have obviously taken nothing away from her intellect
or her passion.
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People en Español publisher
Jackie Hernández sets the pace for
the powerful Latino
media market

By Marguerite Rigoglioso
Photography by Fábio Câmara
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WHO MATTER
Over the last 10 years, champions of diversity have made
great strides in reshaping the corporate landscape

Written By
ot so long ago, merely mentioning
CDOs are implementing comprehensive
KIMBERLY These
that companies should take diversity
programs to help their companies boost diverse
OLSON
and inclusion into account when hiring
recruitment, help those employees advance,
would raise eyebrows. But that started
implement diversity training, and even forge
to change in 1987, when the Hudson Institute’s
relationships with diverse vendors. Experts say
landmark Workforce 2000 study forecast that the American these efforts help build morale, reduce employee turnover,
workforce would become much more diverse in the new mil- and build stronger relationships with customers in diverse
lennium—and companies that couldn’t adapt would risk losing communities—and ultimately boost a company’s success.
their competitive edge.
Because women have often come up against barriers themThe Hudson report was right on the money, and that trend is selves, it’s no surprise that some have become the country’s most
only continuing. Experts say that women and people of color influential diversity leaders. And they’re making progress from
constitute 70 percent of new entrants into the workforce.
every conceivable angle—some are CDOs in Fortune 500 comMany organizations have responded by creating a new exec- panies, others have launched their own training and consultancy
utive position—chief diversity officer—with the sole respon- firms, and still others are working within the nonprofit sector.
sibility of promoting workforce diversity. Just a decade ago,
We salute the following dynamic women who are leading the
this position was almost unheard of, but today, approximately charge by changing the way we think, interact, work, and do
one in five Fortune 1000 companies has diversity managers. business, each and every day.
EDITORS NOTE: The 20 women we recognize in this story were selected due to the significant impact of their work on diversity and their broad influence on others. We additionally sought to recognize women of different backgrounds who have fresh and varying perspectives. Our list is not the result of a
scientific study and was not intended to be comprehensive—we recognize that there are many, many women who have led, and are currently leading, the
charge for diversity, and we salute all of their efforts.
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Future
The potential is unlimited for Diversity Woman magazine. We aim to increase our circulation to 200,000 by the end of 2014 and increase our online global presence..
Additionally, our goal is to extend our brand to include services and products that our
readers need including:
t
t
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&YFDVUJWF+PCTJUF
$PBDIJOHBOE$POTVMUJOH4FSWJDFT
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Conclusion
Our success will depend in part upon our ability to partner with key global or national
brands such as your organization that support diversity in their advertising and marketing
budgets. Doing so will be good for their organizations, furthering the cause of diversity,
the communities we serve and the magazine.
By aligning your organization with Diversity Woman magazine you will:
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&TUBCMJTIZPVSmSNTDPNNJUNFOUUPBEJWFSTFXPSLQMBDF
*NQSPWFSFTVMUTGPSZPVSSFDSVJUNFOUJOJUJBUJWFT
*ODSFBTFSFUFOUJPOMFWFMTBNPOHZPVSFYJTUJOHTUBĉ
-FOEDSFEJCJMJUZUPZPVSPSHBOJ[BUJPOUPBEJWFSTJUZDPOTDJPVTBVEJFODFyUFMMZPVSTUPSZ
3BJTFWJTJCJMJUZGPSZPVSDPNQBOZXJUIJOUIFDPNNVOJUZ
*ODSFBTFNJOETIBSFGPSZPVSDPNQBOZBOECSBOE T 
*NQSPWFZPVSDIBODFTGPSTVDDFTTGPSBMMUIFPUIFSNBSLFUJOHDIBOOFMTUIBUZPVFNQMPZ
because your company and brand(s) will be recognized.
(FOFSBUFEJSFDUMFBETUIBUXJMMESJWFZPVSGVUVSFHSPXUI
"UUBJOUPQPGNJOETUBUVTGPSZPVSDPNQBOZBOEPSCSBOETQSPEVDUT
%JĉFSFOUJBUFZPVSDPNQBOZGSPNUIFQBDLoSFMBZZPVSNJTTJPOWJTJPOTUBUFNFOUBOE
outline your Unique Selling Proposition.
)FMQTVTUBJOUIFTVDDFTTPGBO"GSJDBO"NFSJDBOCVTJOFTTXPNBOBOE.#& NJOPSJUZ
business enterprise member), in a non-traditional industry for women of color, Publishing.

Diversity Woman magazine is a necessity for diverse and multicultural women leaders to
compete in today’s marketplace and we hope you will see this as a unique opportunity to
support and to reach this niche market of consumers and decision makers.

Founder & Publisher
Sheila A. Robinson
Diversity Woman Magazine
1183 University Drive
Suite 105-131
Burlington, NC 27215
2IëFH  
$OW  
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Non Profit
We also have a 501C 3, “I Am A Leader,” for our Leadership Programs that provide
education and resources to K-12, college students, and women professionals and
entrepreneurs.
For details visit www.iamaleader.org.
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